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Who We Are
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• Foresight Communications is a strategic communications and digital marketing agency focusing on generating 
sales growth for Qatar’s based clients. Our cross-functional team leverages on digital strategy, market research, 
business analytics, content marketing, mobile and social media. With a strong emphasis on user experience, 
creative, and technical expertise, Foresight is uniquely positioned to deliver high quality technology and 
marketing solutions that drive results. 

• With extensive experience throughout the Middle East and North Africa, our team excels at creating 
communications programs and brands in tune with cultural sensitivities that are aligned to the customers’ 
communications styles and preferences.

• Our unique proposition lies in our partnership with selective international companies whose extensive 
expertise in communications, marketing, market research and business analytics, make them stands out 
competition. 



Services



Services

CLIENTS

Businesses

Public Sector

Regulators

NGOs

Startups
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OUTCOMES

Business Value

Empathetic

Stakeholder 
Alignment

Iterative

Integrated

Measurable

Digital 
Solutions

Marketing 
Communication

Strategies 
and plans

Content 
Development

Media 
Relations

PR
Social and 
traditional

Campaigns
Internal + 
External



Communications Planning and Execution 
Formation of comprehensive plans that articulate goals, grow target 
audiences and core messages, establish winning strategies and prescribe the 
right mix of tactics, across both traditional and digital platforms. 

5

Clients:

Photography

Copywriting

Brand 
Development

Corporate 
Literature & 
Publishing

Data Visualization
& Infographics 

Campaigns & 
Strategy

Video

Communications 
Planning and 

Execution



Communicating for Impact

PR and Media Relations 
A full service press office, helping clients leverage all media outlets 
– earned, paid, owned and social. Our team has extensive 
experience in handling local, regional and international press, as 
well as broadcast and online media.

Media Training and Crisis 
Communications
For organizational spokespersons, workshops on the essentials of 
interview techniques, interview simulations, regular refreshers 
,coaching for speeches and presentations, and crisis 
communications. 
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Clients:
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Digital Solutions 
We craft digital strategies catered to our clients to optimize 
their online presence and integrate it with events and other 
communications efforts.

Clients:

Mobile Apps

Corporate Blogging

Email 
Marketing

User 
Experience

Content 
Development 

Search 
Engine 

Optimization

Social Media

Web Design & 
Development

Our digital 
services
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Market Research and Studies 
We specialize in collection and analysis of information about consumers, 
competitors and effectiveness of marketing programs  for startups, 
established businesses and public sector. Helping clients to increase 
profits, get insights about the marketplace, customers and competition.

Clients:

New 
markets

Optimal
product

placement

New Business 
Feasibility

Test new 
products

Market surveys

Usability studies

Focus 
groups

Optimize customer 
services

Market 
Research
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Business Analytics
We have a set of partners to help us with business and data analytics 
including providers of well-known BI - Tableau, HP analytical solutions. Our 
Blue Team has 9 developers including data mining and data scientists. Our partners:

Marketing
Analytics

Enterprise 
optimization

Predictive 
Analytics

Real-Time 
Data Analytics 

Financial 
Analytics

Behavioral 
Analytics

Supply 
chain 

Analytics

Retail Sales 
Analytics 

Business 
Analytics

Edgemetrics

BT Provider

Blue Team

Neumeck 

Zaloni



WEBSITE
Option 1

CLIENT ENGAGEMENT
Examples
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Qatar Post

Foresight  managed social media accounts of 
Qatar Post and providing PR support.

Accounts managed are Facebook, Instagram, 
Twitter, Linkedin and Snapchat. 

Foresight created several social media 
campaigns which drives traffic to the website, 
increase the number of followers and 
promotes brand awareness. 

We developed a posting plan and  provides 
monthly analytics report. We have also 
covered Qatar Post’s events and drafted 
press releases for both Arabic and English.
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Single Window Qatar

Single Window Qatar is a national initiative 
set with the objective to facilitate the start-
up procedures of doing business by providing 
integrated and easy related services 
to investors in one place. 

Foresight Communications developed the 
content development strategy for the portal 
and mobilized a team of content developers 
in Arabic and English to create the content 
which was gathered from various ministries 
and government entities. 

The one-year project helped to position the 
single window as the primary source of 
information for investors based in Qatar and 
abroad. 
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US Embassy Doha

Foresight worked with US Embassy - Doha 
during the Discover America Week Festival 
2018. 

We have created a promotional video by 
coming up with a concept, drafting the 
content and producing the video in both 
English and Arabic.

Foresight created several designs for social 
media, did a live streaming for events and 
promoted the relevant posts which gained 
good engagements. 
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QDVP - Mawaqif

Foresight worked with Mawaqif in designing and 
developing the tender kit for Hamad Medical 
Corporation, which includes branding, content 
development, copywrite and printing of the 250 
pages manual. 

Foresight has also designed and translated into 
Arabic the car park notice booklet for Msheireb
and the valet parking ticket for Mawaqif. 

Foresight has created a series of information 
videos for Mawaqif to promote its services at 
Sheraton Park and Hamad International Port. All 
videos are available in Mawaqif Qatar social 
media. 
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Top Marina

Foresight  worked with Top Marina to 
develop their branding guidelines and 
create a company profile for both Arabic 
and English.

Foresight is also designing a brochure for 
the company.  

We will also develop and launch Top 
Marina’s website, which will also be in 
Arabic and English.



Losail Circuit Sports Club 

LCSC is Qatar’s leading motorsport club which hosts a 
variety of local and global events and activities 
such as international racing tournaments, local racing 
championships, track events, motocross racing, hospitality 
lounges for private events and larger community 
events. LCSC is also currently developing 
a membership program for members to create a 
connected motorsport community in Qatar.

Foresight developed and designed the current website for 
LCSC which also 
includes a dedicated mobile
website – the project was 
kicked off and completed 
with the website launch in a 
timeframe of 4 weeks.
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Social Media Masterclass

Foresight in collaboration with our 
partner Taghreedat held a bilingual strategic training 
program called 
"Social Media Masterclass for Professionals".

Our customized one-day course was individualized and 
limited to a group of 12 persons to ensure maximum 
engagement and interactivity and to help marketing 
professionals in business and
government discuss social media platforms, tools, 
measurement, content strategy and audience targeting.

Attendees included:
Ministry of Interior, Ministry of Economy and Trade, 
Ministry of Youth and Sports, Georgetown University, 
Carnegie Melon University Qatar
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Officina Design and Trading

Foresight  used insights to develop a core visual 
identity, logo and brand guidelines for this 
Italian furniture shop. Other deliverables 
included a company brochure and a website.  

Foresight worked with Officina to develop a 
social media strategy as well – delivering a 
strategy and a tactical plan spanning major 
social media platforms.  
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Jamco Trading & Contracting 

Foresight  worked with Jamco Trading and 
Contracting to develop the group website in 
Arabic and English. The group consists of 5 
subsidiaries.  

Foresight has also developed a profile brochure 
for the Oil and Gas branch and managed the 
social media platforms for Jerry Smeih Farm 
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Droobi Health

Foresight  was commissioned to develop the 
branding guidelines for a new application for 
engagement between diabetic patients, 
physicians and the educators. The aim of the 
application is to cut on the number of visits of 
patients to the hospitals for routine check up or 
information.

Foresight developed the branding and a 18-
pages brand guideline including collateral 
materials and the app design
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QUPVC

Foresight  worked Qatar UPVC and developed 
their corporate website in English Language, a 
marketing plan, enhanced the corporate 
identity, branding guideline and advertising 
materials for a set of events inside and outside 
Qatar.

Foresight also developed the content of the 
website and all the materials for the profile, 
flyers and advertisement copy 
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SpasGo 

Foresight worked with SpasGo to create a 
platform for the Spas and Wellness worldwide.

The marketplace is the first in the MENA region 
to provide online booking services for to choose 
hotels, spa specialists and medical resorts. 

Foresight managed all areas in creating the 
platform from designing the logo, creating a 
branding guidelines and all design aspects.

Foresight also developed a responsive website 
and mobile application for SpasGo.
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25 Spaces 

Foresight was contracted to develop a 
customized CRM for the 25 Spaces. 

The CRM is created to manage the work of the 
Real Estate in terms of properties, agents, 
landlords, tenants and raise the right 
notifications for any changes in the leases, rents 
or selling of the properties.

The CRM is created with two view one the 
super admin and the admin to manage the level 
of privileges and access rights. 
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GO-V 

Foresight  developed the corporate brand, branding 
guideline and the website for the new virtual reality 
shop GO-V. 

The corporate identity had to reflect the dynamics of 
VR and gaming world. 

The website was developed in Arabic and English. 
Established and managed their social media presence 
for 3 months. 

Additionally, we  developed a marketing plan to 
support their sales activities and produced the 
relevant collaterals. 
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Communications Master Class

Foresight organized a Master Class Training in 
partnership with Washington based - First Take 
Communications. 

The two days intensive Master Class focused on 
communication for a changing environment, attended 
by different leaders from leading organization in 
Qatar. 
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Fouj Café 

Foresight  worked Fouj Café management on a 
3 months PR campaign to increase the visibility 
of the Qatari traditional café. 

The campaign included visibility in local media 
by pursuing a media campaign in newspapers, 
TV and Radio. Digital presence has been also 
enhanced by recruiting the right social 
influencers like known food bloggers and 
hosting a special meetup for 25 
instagrammers. 

We developed a business opportunities plan, 
sales pitch presentation, bios, fact sheets, FAQ 
and media kit.   
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Purplebox

Purplebox is an e-commerce platform 
owned by Foresight. 

Foresight managed to create this platform 
to provide an easy online shopping 
experience in Qatar.

From logo, branding, website 
development to online payment gateway, 
Foresight created it all.

All its digital content and website 
management is still being handled in-
house by Foresight. 
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iWed 2019 – 4th Dimension 
& Qatar Expo
IWED is one of the region’s most 
prominent and successful wedding 
exhibitions. IWED has a strong 
partnership with fashion designers 
and clients.

Foresight worked with IWED in 
choosing the right influencers, 
creating the look and feel of the 12th

event as well as covering media and 
video coverage.

Foresight also handled its Instagram, 
Facebook and Twitter by creating 
content, designing template and 
posting to social media.



29

Italian Trade Agency
Foresight had have been auditing the "2020-
2021 Authentically Italian Products" 
promotional campaign and associated 
marketing and communication business plan of 
the Italian Trade Agency (ITA).

As the leading retailer in Qatar, Lulu 
Hypermarket collaborated with ITA to 
showcase Italian products.

Foresight managed to visit some of Lulu’s 
Hypermarket branch, monitored the press 
releases, paid influencers and social media 
posts.

Foresight created a detailed report with 
observations and recommendations that can 
be followed for campaign improvement.
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Ministry of Education and 
Higher Education 

Foresight completed a project with the 
Ministry of Education and Higher 
Education (MOEHE) for website content 
development in Arabic and English.

As a satisfied client, Foresight was able to 
get an ongoing project with MOEHE for  
managing its digital content platform.

Foresight creates video, infographic, news 
and reports that is being published in social 
media and website.

Foresight also provides report presenting 
engagement and impact of content 
published on the Ministry’s website and 
social media platforms.



OUR TEAM
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Our Team
The caliber of our team and international partners allow us to bring our clients’ 
stories to the market in the most impactful way. Foresight’s portfolio of services 
reflects the depth of experience of our people.

Our principals have held senior posts at the highest levels of government, 
commerce and education in Qatar. In these roles, they worked extensively with 
communications and marketing professionals around the world. These 
relationships form the foundation of Foresight.
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Powered by People
We are only as wonderful as the individuals who work here. Our culture is built 
on autonomy, empowerment, and innovation. 



Our team is led by Dr. Sheikha Abdulla Al-Misnad who has 
over thirty years of leadership experience in Qatar’s public 
space. 

Qatar University’s former and first female President, 
Professor Al-Misnad is one of Qatar’s leading public figures 
and is a partner in many initiatives geared towards the 
fulfillment of national development strategies. 

At the international level, Professor Al-Misnad is a member 
of several prestigious bodies and delegations such as the 
UNESCO, United Nations University Council, and others.

Recently, Dr. Al-Misnad is elected to represent Qatar in the 
UN Committee on Racial Discrimination, and a board 
member of Doha Institute for Graduate Studies 

Board Chairman

Dr. Sheikha Al-Misnad
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Howaida Nadim is an experienced executive, digital
strategist and policy developer with a proven track record
of helping government and private entities build their
corporate strategies, brand, develop their human capital,
raise their visibility and develop strategic plans to achieve
their mission. Deep understanding of all aspects of Qatari
culture, markets and media.

Skilled communicator with expertise in media and public
relations, strategic communications planning , marketing,
crisis communications, and public education campaigns.
Trusted advisor to senior leadership on all aspects of policy,
strategic planning, performance management, digital
transformation, and communications.

Ms. Nadim holds a B.S. in Computer Science from Western
International University and post-graduate diplomas in
Data Processing Management.

CEO & Co-Founder

Howaida Nadim
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Roza Al Moosafri, is Marketing Director at Foresight and 
leads planning, development and implementation of digital 
marketing assignments. 

Roza spent 8 years at beIN Media Group, managing 360 
integrated marketing campaigns (in three different 
languages English, Arabic and French) to 23 MENA 
countries. She also led the award-winning social media 
platforms of beIN SPORTS. 

She is an articulate communicator who can fluently speak 
the language of both people and technology, blending 
technical expertise with strong interpersonal and analytical 
skills while interacting with the cross-functional teams, 
customers and stakeholders and recognized as a top-class 
performer for print and online editions of local daily 
newspapers with wide circulations. 

Professionally known for driving businesses by identifying 
opportunities, streamlining systems with focus on bottom 
line, process efficiency and cost optimization. 

Marketing Director 

& Co-Founder

Roza Al Moosafri
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Moez is public affairs and media relations consultant 
with more than 20 years experience in Qatar’s socio-
economic and policy advocacy. He advised local 
leaderships about media and communications matters 
in the fields of culture, sport, policy-making and art.

Moez masters the art of messages crafting through 
storytelling to ensure that messages are conveyed in 
interesting and unconventional ways to ensure 
authenticity and impact.

He has a broad and diverse experience in media analysis 
and positioning due to his work in various sectors in the 
governmental and public affairs domains.  

Moez has worked at US Embassy – Qatar, Ministry of 
Culture and Sport and Al-Rayyan Television. He holds a 
bachelor of art degree in mass-communication and 
journalism from American University of Cairo.
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Public Affairs 
Director

Moez Al-Agha



Tariq Gulrez

Managing Partner –
Indicators & Analytics 
Services 

Tariq is a senior indicators and analytics professional with rich 
experience in private and government sectors across diverse 
topics areas like Media, Energy, Feasibility studies, Customer 
Satisfaction, ICT and Transport etc. He specializes in planning, 
designing, modelling, indexing, international benchmark and 
market progress monitoring. 

Tariq was instrumental in conceptualizing GCC Observatory 
and launching Qatar’s ICT Observatory. His contribution was 
critical in development of framework for Qatar’s Transport & 
Communications indicators, Performance Monitoring System 
and Qatar’s Digital Government Index. 

Tariq is a member of policy advisory boards at Social and 
Economic Survey Research Institute, (Qatar University) since 
2012 and Informative Data Service (IDS), since 2018. He is also 
a member of the expert groups at UN-ITU and has been 
technical reviewer of World Economic Forum, Universal Postal 
Union and Qatar’s Digital Government Indices. 

He was trained by UN-ITU and UNCTAD on monitoring 
Households, Individuals and Business indicators. Tariq holds 
two Master’s degree – M.B.A and MSc. 
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Karen Sloan Lebovich
Karen Sloan Lebovich is an experienced executive, strategist, and 
communicator with 35 years of experience helping NGOs, foundations, 
universities, and government agencies build their brand, raise their visibility, 
engage with their constituents, and enhance their thought leadership. 
Lebovich’s expertise includes strategic communications planning and 
implementation, brand development and positioning, message development, 
market research and analysis, and crisis communications.  

For the past 15 years, she has served as a strategic communications 
consultant to government entities in Qatar including the Supreme Education 
Council, Ministry of Information and Communications Technology, and 
Communications Regulatory Authority. 

Lebovich also has extensive experience working with education and 
women’s organizations, including serving as Director of the American 
Association of University Women (AAUW) Educational Foundation.  She has 
served as a trusted advisor to college and university presidents as well as 
communications consultant for institutions such as RAND Corporation, 
University of Pennsylvania, Duke University, International Center for Not-For-
Profit Law, and many others.

Lebovich graduated from Simmons College with a B.A. in government and 
did graduate work at the University of Massachusetts.  She was selected to 
give the commencement address at Ashland University, in Ashland Ohio in 
2000.
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Communications 
Strategies Consultant 



Arabia  Cheikh

Content 
Development 

Specialist (Arabic) 
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Arabia is a well experienced Journalist, Producer, Editor  
and News Presenter.  For more than 10 years, she have 
worked in different  television news and radio 
program.

She is an excellent communicator with a strong written 
and oral communication skills for there languages  
(Arabic, English and French). 

She holds a certificate in investigative journalism from 
the African centre, certificate in reporting from the 
institute of war and peace, and a training certificate for 
news and reporter from France24. 

Arabia holds Master in Communication, from the 
Institute of Journalism and Science News in Tunisia.



Matt Coffey 

Senior Editor and 
Copyrighter  

Matt has been working in digital marketing as a senior 
executive and manager since 2004, and over that time He 
specialized in copywriting, digital campaign management and 
digital marketing strategy. He works with companies of all 
shapes and sizes to create, refine and implement practical and 
effective marketing.
His key areas of expertise include:
Copywriting
From search engine friendly website pages, to blog posts, 
brochures, email campaigns and more, he will help you get 
your message across with simple, effective and well structured 
copy.
Digital marketing
If you're looking for advice on social media, campaign 
management, search engine optimization or web traffic 
analysis, he can help you develop and implement your digital 
marketing strategy.
Consultancy
Whether you're just getting started with digital marketing, or 
you need a fresh pair of eyes to advise on your existing 
campaigns, he is happy to offer the benefit of a decade's 
experience in the industry. 
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John Socrates Papaioannou

Creative Director 

John Socrates Papaioannou has vast experience in developing 
innovative advertising concepts and tailor-made branding 
solutions coupled with strong business development and 
management skills. 

John specializes in corporate brand identities, packaging 
design, print design, magazine design, newspaper design, web 
design as well as direction of photo shoots. 
He was selected as one of the very few designers that became 
part of the Art Direction Team responsible for the Official 
Publications of the ATHENS 2004 OLYMPIC GAMES. 

John has in depth knowledge of the Qatar market and vast 
experience in managing high level clientele as well as a diverse 
variety of local and international suppliers associated with 
multiple industries. 

Coming from a diverse international background of living in 
Bahrain, Canada, The United States, Greece and now Qatar. 
John studied Graphic Design and Software Programming at 
Athens, Greece. 

41



Jacque Leonardo 

Graphic Designer 

Jacque is an experienced Graphic designer, Crane operator and 
Videographer. She specializes is Creative Designing and works 
skillfully with Adobe Photoshop, Illustrator, Indesign, Premiere 
Pro and Lightroom. She also has an eye in photography and 
videography. 

She combines art and technology to communicate ideas 
through images, layout of websites and printed pages. Jacque 
uses variety of design elements to achieve artistic and 
decorative effects to meet the needs of our demanding 
customers. 

Whenever needed, Jacque goes that extra mile to get jobs 
done and is a perfectionist who creates top quality designs. 
Offering unique solutions for each client is a major strength 
that she possesses which helps drive brand recognition and 
customer response. 

She has a Bachelor’s Degree in Multimedia Arts from Lyceum of 
the Philippines. 
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Karen Lopez

Karen has started her career as a Benefits Senior 
Specialist at Delta Airlines Employees, where she was 
the contact person for  handling products related 
issues, training new hires and oversee their work 
during probation. 

Her customer service experience spans over 5 years  
in dealing directly with clients, during those tenures 
she has enhanced her management and inter-
personal skills.

Prior to joining Foresight, Karen was working as 
Mission 20 as  Communications officer  handling social 
media accounts for the clients and the media 
relations. 

Karen holds a Bachelor of Arts in Mass 
Communications for Far Easter University in the 
Philippines. 
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Account Manager
Social Media Specialist



OUR PARTNERS



Our Partners
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Social Media Partner

Cyber-security Partner 

Data Analytics

Media and Presentation Training

Digital Media Partner Digital Media

Digital solutions  Agency

Information Technology Consultancy
Marketing and Digital Media

Digital advertising Partner

Strategy & Analytics



Karen Lopez
Account Manager

Tel: 4495-4910

karenvina@foresight.qa

Contact Us
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Howaida Nadim
Chief Executive Officer

M: 55873227

howaida@foresight.qa

Level 6  Barwa Tower 1 
Suhaim bin Hamed Street
P.O 27774
Doha, Qatar

mailto:mkause@foresight.qa
mailto:mayouf@foresight.qa

