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Introduction 
 

Tourism has become an important social and economic phenomenon in this 

era and is a promising, integrated, and wide-ranging industry which includes 
planning, investment, construction, and promotion. It interacts with and even 
relies on other sectors of the economy. 
It constitutes a catalyst for the economic development process, particularly in 
the field of economic infrastructure, and contributes significantly to increasing 
the productivity of related sectors and services such as transport, 
telecommunications, electricity and water and many other productive sectors. 
It contributes greatly to the economies of many countries, such as Spain, 
which has established its economy from the tourism revenues. It not only helps 
in providing a lot of direct and indirect employment but also is considered a 
source of national income and hard currency. 
Tourism also promotes and advertises the products of some countries such as 
the Iranian carpets that are sold for tourists in Iran and Khan al-Khalili 
products in Egypt, as well as the Swiss watches that promotes for Switzerland. 
Tourism, undoubtedly, helped in the development of remote areas and the 
provision of services in these areas at a high level, especially the desert and 
coastal areas, and helped in developing some related ancillary industries, such 
as the ceramic industry, hotel supplies, and artificial grass. Indeed, this had a 
great impact on construction activities, handicrafts, and mineral water.  
Moreover, tourism helped in preserving the heritage, strengthening loyalty to 
the homeland, and learning about the greatness of the ancestors.  
It contributes to bringing people together and reducing the idea of conflict, as it 
helps in dealing directly with tourists and benefiting from them and trying to 
understand their culture in a way that develops a sense of acceptance of others 
and spreading tolerance between people. 
At present, tourism is no longer the same as it was years ago. Its branches have 
been flattened, interwoven and entered most areas of daily life. It is no longer 
just a person who carries a small bag and travels to a country to spend several 
nights in a hotel, wandering between the monuments of the archaeological 
state. It rather is strongly linked to and affected by all other areas and 
economic and social activities. 
This diversity is the product of the development of the tourism industry and 
the product of its access to the forefront of economic sectors in the world. 
Today, tourism has managed to overcome all crises, as experiences have 
proven that it is an inexhaustible industry that does not disappear, but rather 
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grows year after year despite all the events that the world is currently going 
through. It is the industry of the world, from the world and to the world. 
Tourism is also linked to the human desire for knowledge and transcending 
borders.  
Although many countries recently entered the travel and tourism market, the 
market is open for the entire world.  
Tourism has become one of the most important and fastest-growing economic 
activities in the world, and one of the most important sectors in international 
trade.  
From an economic perspective, it is a productive sector that plays a significant 
role in increasing the national income and improving the balance of payments, 
as well as providing hard currency and generating employment. 
It plays an essential role in the economy of many countries, as one of the most 
important components of service exports that has a significant impact on the 
balance of payments, as well as an activity that contributes effectively to the 
increase in gross output and foreign exchange revenues. 
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First: What is Tourism? 
 
Tourism is defined as the activity of travel for the purpose of entertainment or 
recreation or for other purposes that are not related to activities that allow the 
traveler to obtain income while being in the place visited, with the provision of 
services and facilities related to this activity. 
According to the definition of the United Nations World Tourism 
Organization (UNWTO), a tourist is defined as a person who travels for the 
purpose of tourism for a distance of at least eighty kilometers from his usual 
residence for a period between 24 hours and one year. 
 
Types of Tourism 
Tourism activity entails various types and patterns that are differentiated 
according to two basic criteria: 
 
First: Types of tourism in terms of destination 
 
The tourism activity is classified in terms of the destination of the tourist into 
two types: 
Domestic tourism: 
Domestic tourism means that citizens or permanent residents of the same 
country visit its various cities in which there are tourist attractions, or tourist 
and recreational attractions. In other words, domestic tourism is travelling for 
tourism only within the same country. 
International tourism 
It is the tourism that crosses national borders. It is the act of travelling for 
tourism activity to another country. 
 
Second: Types of tourism in terms of purpose 
 
There are different types of tourism in terms of purpose such as recreational 
tourism, religious tourism, cultural tourism, adventure tourism, medical 
tourism, marine tourism, conference tourism, sports tourism, shopping 
tourism, exhibition tourism, social tourism, ecological and sustainable tourism. 
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Importance of Tourism 
 
Tourism offers a wide range of benefits at the local and international levels, 
and is of great importance in various fields of life, including the economic, 
cultural, social aspects, as follows: 
 
Economic benefits: Tourism is one of the most important and fastest-growing 
economic activities in the world and has become one of the most important 
sectors in international trade. 
From an economic perspective, tourism is a productive sector that plays a 
significant role in increasing the national income and improving the balance of 
payments, as well as providing hard currency and generating jobs. 
Tourism today is vital for the success of many economies around the world, as 
it is one of the most important components of service exports that are of a 
significant impact on the balance of payments. It helps increase the flow of 
foreign capital through foreign capital investments into the nation’s economy, 
in addition to the tourist payments that are collected from issuing visas, 
currency exchange, daily spending of tourists on services and products. 
It also contributes effectively to increasing the nation’s GDP and foreign 
exchange revenues, reflecting on boosting economic diversification, and 
increasing its national income. 
 
Developing infrastructure: Tourism contributes to the development of 
infrastructure of the host country through building dams, roads, developing 
airports, linking them with others, and other activities that help tourists reach 
their destination easier. 
 
Social impact: Tourism is an important social requirement that helps people 
take a period of recuperation and recovery. It also contributes to reducing 
unemployment levels and raising living standards. 
 
Cultural impact: Tourism creates a cultural exchange cultures between 
peoples and illustrates the cultural, artistic, historical, and aesthetic features of 
the host country, and helps in promoting cultural concepts, local skills, 
language, and arts, and transferring them to other places they may visit in the 
future. 
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Spain is one of the most attractive countries in the world for tourism, and a 
good example of tourist countries in which tourism is of great importance. The 
Spanish tourism sector contributed about 12.3 percent to the GDP and about 
12.7 percent of the total volume of employment during 2019. 
Similarly, Germany, the UK, and France are among the most attractive tourist 
countries in the world, as the sector contributes about 2.6%, 2.4%, and 2.1%, 
respectively to these countries’ GDP. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



8 
 

Second: Global travel and tourism sector 
 
The tourism sector is one of the most important and dynamic economic sectors 
in the world economy. In developing countries, tourism represents one of the 
vital economic sectors that provides foreign exchange and supports the 
achievement of sustainable development goals. It represents nearly about 30 
percent of global service exports $ 1.5 trillion and 45% of the total exports of 
services in developing countries. 
At the level of employment, the tourism sector is one of the most attractive 
sectors of employment, contributing to direct and indirect employment. 
According to the statistics of the World Tourism Organization (WTO), the 
sector provides about 330 million jobs worldwide, a share of 10 percent of the 
total global jobs. It accounted for 1 in 4 of all new jobs created across the 
world. 
Within the recent decades, the tourism sector has achieved high growth rates 
and increased its contribution to the world GDP.  In 2019, it contributed 
10.4% to global GDP ($9.170 billion). 
Globally, the Covid-19 pandemic has had significant and visible consequences 
on many economic sectors in various countries of the world. The tourism 
sector is among the most affected economic activities by the pandemic. 
According to the WTO, the tourism crisis resulting from the Covid-19 
pandemic is the first of its kind when compared to other previous crises. 
For instance, the international travel and tourism experienced a 0.4 % decrease 
in 2003 after the outbreak of severe acute respiratory syndrome (SARS) and 
declined by 4 % in 2009 during the global economic crisis, while it declined by 
70 % in 2020 due to the Covid-19 repercussions. 
As a result, the sector suffered a loss of almost $4.499 trillion to reach $4.671 
trillion in 2020, with the contribution to GDP dropping by a staggering 49.1% 
compared to 2019; relative to a 3.7% GDP decline of the global economy in 
2020. 
In 2019, the tourism sector contributed 10.4% to global GDP; a share which 
decreased to 5.5% in 2020 due to ongoing restrictions to travel and mobility. 
In 2020, 62 million jobs were lost, representing a drop of 18.5%, leaving just 
272 million employed across the sector globally, compared to 334 million in 
2019.  
The significant decline in international travel led to a loss of $1.3 trillion from 
the total exports in 2020, which is 11 times more than the losses incurred by 
the world during the global economic crisis in 2009 and compared with $ 1.9 
trillion in 2019, whose revenues came in the third place among export 
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revenues and achieved more than 50% of export revenues in most of the small 
developing countries where tourism is the main economic sector. 
 
Table (1): Revenues of global tourism sector and contribution to the global 
GDP 
 

Items 2016 2017 2018 
The added value of the tourism sector/ trillion dollars 7.6 8.3 8.8 
Contribution to the global GDP 
 

10.2% 10.4% 10.4%  

 
Graph (1) Revenues of the global tourism sector and contribution to the 
global GDP 
 

 
 
 
Table (2) Revenues of the global tourism sector and contribution to the 
global GDP in 2019-2020  
 

Items 2019 2020 
The added value of the tourism sector/ trillion dollars 9.2 4.7 
Contribution to the global GDP 10.4% 5.5% 
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Graph (2) Revenues of the global tourism sector and contribution to the 
global GDP in 2019-2020 
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sector. 
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Third: The reality and ingredients of the Qatari 
tourism sector 
The State of Qatar enjoys great tourist features and provides several 
facilities to support this vital sector in comparison with other countries, as 
follows: 

v Qatar owns one of the best airports in the world, Hamad International 
Airport which has been voted the Best Airport in the World in the 2021 
Skytrax World Airport Awards. Qatar also has one of the world’s best 
airlines “Qatar Airways’ which connects Qatar with more than 180 
destinations in the world. The company recently has won many global 
awards that stressed that it deserved the 5-star global rating. It also has 
earned the title of 'World Class' airline and '2022 Five Star Global 
Airline' at the APEX/IFSA Awards. It has become a pioneer in the field 
of aviation and travel in the world. 

v Qatar enjoys high level of safety and security. According to the Global 
Crime Index, Qatar is the safest country globally per the World Crime 
Index from 2017 to 2020. 

v Qatar owns sophisticated infrastructure, as it is constantly developing 
and renewing. 

v Qatar continues its progress in development and continuous growth, 
taking into consideration the preservation of environment. 

v Qatar enjoys strategic location. 
v In 2018, the UN World Tourism Organization ranked Qatar as the most 

open country in the Middle East and the 8th most open in the world in 
terms of visa facilitation. Citizens of 88 countries in the world can enter 
to Qatar without the need to apply or pay for a visa. 

v Qatar is a place where authenticity meets modernity, where ancient 
customs and traditions combine with modern thought and development. 

v Qatar is a country of diverse nationalities, whether from the east or the 
west, and it is worth noting that few countries in the world have a large 
population diversity as in Qatar. 

v Qatar is famous for the diversity of international cuisine due to its 
cultural and popular diversity. It is also distinguished by the generosity 
and hospitality of its people to visitors. 

v Qatar has many world-renowned luxurious hotels. 
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v Qatar provides luxury of all kinds for people, as it has many luxurious 
and high-end shopping stores. 

v Qatar hosts many local and international events and activities every 
year, including the FIFA World Cup 2022. 

v Qatar Summer Festival, which attracts a large number of visitors from 
different countries of the world, especially sports fans. 

v Qatar International Food Festival is one of the most important annual 
Qatari festivals that sees a large turnout and displays the best and most 
delicious cuisines. 

v It celebrates a number of leading cultural festivals. 

 

a) Legislative structure 

The Qatari tourism sector is a main part of economic diversification, which 
represents the most key pillars of the Qatar National Vision 2030. The sector 
has witnessed a great development in the level of procedures and legislation 
that has enhanced the openness of Qatar in tourism, and the local market’s 
attraction of the most prominent hotel brands globally. Thanks to this, Qatar 
topped the Middle East region in terms of the best attractive destination for 
investment in tourist projects and hotels. 

The establishment of Qatar National Tourism Council by Emiri decree No 74 
of 2018 stressed the country’s significant interest in developing the travel and 
tourism sector as a basis pillar of economic diversification, which is a key pillar 
of Qatar National Vision 2030. Similarly, the issuance of Laws No. (20) and 
No. (21) of 2018 respectively on tourism regulation and organizing exhibitions 
is one of the most important stages of the development of the tourism sector in 
the state. The two laws were issued to keep pace with the substantial 
development witnessed by the sector in terms of structure and management, 
and technical developments that included diversifying markets that attract 
visitors and diversifying tourism products and experiences. 

Recently, the Amiri Decision No. (15) of 2021 was issued regarding the 
establishment of "Qatar Tourism". The Decision stipulated that a government 
entity called "Qatar Tourism" shall be established and affiliated with the 
Council of Ministers, having a legal personality and a budget following the 
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budget of the Council of Ministers. The entity shall be headquartered in Doha, 
and it may establish offices affiliated to it outside the country. 

The Qatar Tourism carries out the following functions: 

1. Developing the national strategy for the tourism and hospitality sector, 
and the general policies related to the sector, following up their 
implementation, and reviewing them periodically. 

2. Regulating, supervising, and controlling all entities and activities of the 
tourism and hospitality sector, including issuing licenses, and classifying 
institutions and activities in this sector, in coordination with the 
competent authorities. 

3. Suggesting draft legislative tools related to the activity of the tourism and 
hospitality sector in the country and expressing opinions about them 

4. Coordination with ministries and other governmental and non-
governmental bodies in all areas related to the tourism and hospitality 
sector, to ensure integration between the national strategy for the 
tourism and hospitality sector and the competent authorities 

5. Defining and approving the initiatives and projects related to the 
national strategy for the tourism and hospitality sector, whether 
implemented by Qatar Tourism directly, or through its affiliates, or 
through ministries and other governmental and non-governmental 
agencies, as well as supervising their implementation. 

6. Supporting the construction and development of state-owned tourism 
and hospitality sector assets, in accordance with the plans approved by 
the Council of Ministers. 

7. Supporting and encouraging innovation in the field of tourism and 
hospitality, in coordination and cooperation with the competent and 
concerned authorities in the country. 

8. Establishing and organizing the necessary training courses to qualify and 
supervise all workers in the sector, in coordination with the competent 
authorities, and supporting and developing education and training 
curricula related to the sector in universities and educational and 
professional institutions in the country in coordination with the 
competent authorities. 

9. Collecting and disseminating statistical data for the sector, and other 
research, and analyze them, in a way that contributes to formulating the 
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necessary policies and plans to support the sector, in coordination with 
the competent authorities. 

10. Promoting the state as a major destination in the field of tourism and 
hospitality, using all modern and innovative means, and setting 
marketing guidelines and rules and publishing them on all agencies and 
organizations affiliated with the tourism and hospitality sector. 

11. Developing the state’s annual plan for establishing and organizing 
tourism and hospitality festivals, events, exhibitions, conferences, and 
activities and other related events, inside and outside the state, and 
supervising their implementation, after being approved by the Council of 
Ministers. 

12.  Establishing and organizing festivals, events, exhibitions, 
conferences, and other relevant local, regional, and international events 
in the tourism and hospitality sector, inside and outside the country, and 
participating in them. 

13. Concluding agreements, MOUs, and contracts, and taking any 
necessary legal procedures to implement its powers and authorities. 

14. Representation of the state in all local, regional, and international 
bodies, organizations, conferences, meetings, and seminars related to the 
tourism and hospitality sector. 

The Tourism Council also supports the Qatar National Tourism Sector 
Strategy, which aims to attract 5.6 million visitors to the state annually by 
2023, increase the leisure tourism to 67% of the total number of visitors, and 
stabilize the occupancy rate in hotels at 72% through increasing demand and 
diversifying accommodation options to meet the different segments of visitors. 

b) Existing tourist infrastructure (Hotels) 

Between 2017 and 2020, the number of hotels in the country grew by 6.9 
percent from 102 hotels in 2017 to 106 hotels in 2020, while the total number 
of hotel rooms increased by 3.7 percent from 22,461 to 23,297 rooms during 
the same period. 
This surge is due the increase of the number of five-star hotels which grew by 
24.4%, followed by the four-star hotels which grew by 11.5%, while the 
number of three-star, two-star and one-star hotels decreased by 17.9% and 
14.3%, respectively.  
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As for hotel rooms, the rooms of five-star hotels increased by 27.3%, followed 
by the two-star and one-star hotels which increased by 6.9%, while the number 
of rooms of four-star and three-star hotels decreased by 22.6% and 12.6%, 
respectively. 
 
Table (3) The growth in the number of hotels by rating and rooms during 
(2017-2020): 

rating/year Item 2017 2018 2019 2020 Change  
5-star 
hotels 

Number of 
hotels 

41 46 49 51 24.4% 

Number of 
rooms 

11,167 12,109 12,980 14,221 27.3% 

4-star 
hotels 

Number of 
hotels 

26 33 31 29 11.5% 

Number of 
rooms 

8,434 9,470 9,104 6,528 -22.6% 

3-star 
hotels 

Number of 
hotels 

28 23 22 23 -17.9% 

Number of 
rooms 

2,610 2,219 2,197 2,282 -12.57% 

2-star and 
one-star 
hotels 

Number of 
hotels 

7 8 7 6 -14.3% 

Number of 
rooms 

250 293 281 266 6.4% 

total Number of 
hotels 

102 110 109 109 6.9% 

Number of 
rooms 

22,461 24,091 24,562 23,297 3.7% 

 

 

c) Impact of Covid-19 on the tourism activity 

To learn the impact of the Covid-19 pandemic on the tourism sector in 
Qatar, we will review here the growth of the number of hotels and rooms 
during 2019 and 2020 through the table below. 

The total number of hotels didn’t see any growth during the two years, as it 
reached 109 hotels, while the number of hotel rooms reached 23,297 by the 
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end of 2020 compared to 24,562 in 2019, recording a decrease of 5.2% 
during the same period. 

The number of 5-star hotels increased by 4.1%, and the 3-star hotels 
increased by 4.6%, while the number of 4-star hotels has decreased by 6.5%, 
and 1- and 2-star hotels decreased by 14.3%.  

In turn, the number of rooms of 5- star hotels increased by 9.6% and rooms 
of 3-star rating grew by 3.9, while rooms of 4-star and ‘1- and 2-star’ rating 
decreased by 28.3% and 5.3%, respectively 

Table (4) The growth in the number of hotels by rating and rooms during 
(2019-2020): 

 

 

 

 

 

 

rating/year Item 2019 2020 Change  
5-star hotels Number of 

hotels 
49 51 4.1% 

Number of 
rooms 

12,980 14,221 9.6% 

4-star hotels Number of 
hotels 

31 29 6.50% - 

Number of 
rooms 

9,104 6,528 - 28.30% 

3-star hotels Number of 
hotels 

22 23 4.6% 

Number of 
rooms 

2,197 2,282 3.9% 

2-star and one-
star hotels 

Number of 
hotels 

7 6 - 14.3% 

Number of 
rooms 

281 266 - 5.30% 

total Number of 
hotels 

109 109 0 

Number of 
rooms 

24,562 23,297 5.20% - 
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 Graph (3) The development of the number of hotels and rooms before and 
during the pandemic (2019-2020)  

According to the Qatar Tourism Performance Report 2020, the total number of 
rooms in hotel apartments in the local market reached 9648, distributed 
according to the following table (5): 

Rating Number of rooms Number of room keys 
5-star hotel apartment  3,726 2,129 

4-star hotel apartment  5,295 4,644 

3-star hotel apartment  354 268 

2-star hotel apartment  88 88 

1-star hotel apartment  185 161 

Total 9,648 7,290 
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We notice that hotels are still more occupied than hotel apartments, where the 
total number of rooms in 5-star hotels reached 14002 compared to 3726 in 
hotel apartments of the same rating, while the number of rooms of 4-star hotel 
reached 6528 compared to 5295 in hotel apartments of the same rating. 

The number of rooms of 3-star hotels was 2282 compared to 354 rooms in 
hotel apartments of the same brand, while the number of rooms of 1- and 2- 
star hotels reached 266 compared to 273 in hotel apartments of the same 
brand. 

 

Graph (4) Number of hotel apartments as per ratings and number of rooms 

 

 

 

d) Contribution of the tourism sector to Qatar’s 
GDP 
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The travel and tourism sector has contributed about QR42.7bn or 7.5 percent 
to Qatar’s GDP in 2020, a decrease of 34.5 percent compared to QR65.1bn or 
10.4 percent contribution of the sector to Qatar’s economy in 2019, according 
to the World Travel & Tourism Council’s report. 

The sector contributed over 210,300 jobs, or 10.2 percent of the country’s total 
employment in 2020, a 19.8 percent decrease (52,000 jobs) compared to 
262,300 jobs contributed or 12.5 percent of total employment in 2019.  

The year 2020 started strong for Qatar tourism, with a 33% increase in visitor 
arrivals in January and February, over 2019 levels. 

Number of visitors reached 227,000, showing an increase of 41% compared 
with 197,000 visitors in January 2019, while visitors of February 2020 reached 
221,000 compared with 180,000 in February 2019, an increase of 23%. 

Qatar visitor arrivals recorded 581,65 visitors in 2020, compared with 2,136 ة 
million visitors in the previous year, showing a decrease of 72.8%. 

However, due to the surge of the COVID-19 cases and the resultant border 
closures that began in March, tourism was cut off for the remainder of the 
year. This led to an overall decline of 73% in visitor arrivals across 2020.  

Visitation declined among all markets, due to border closures and the 
necessary cancelation of the 2020/ 21 cruise season. While overall occupancy 
rates declined by 18% and revenue per available room (RevPAR) by 22% in 
2020, average room rates (ARR) remained close to 2019 levels, with a decline 
of only 4% on average across the year. 

Despite the negative impacts of the pandemic, Qatar’s hospitality sector fared 
exceptionally well compared to global benchmarks. Doha had the 6th highest 
occupancy rate worldwide in 2020, and the smallest decline in RevPAR 
among all key global cities. 

In 2020, international tourists in Qatar spent over QR32.1bn, compared to 
QR47.8bn worth of spending by international visitors in 2019, a decrease of 
32.8%. 

Domestic travel and tourism spending by residents in Qatar stood at QR6.9bn 
in 2020, compared to QR11.6bn in 2019, a decrease of 40.5%. 
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Table (6): Contribution of international and domestic tourism to the GDP 
for the years 2016-2018 

2016 2017 2018 
Domestic International Domestic International Domestic International 
8.7% 8.3% 7.4% 9.4% 6.1% 7.9% 

 

Graph (5): The contribution of international and domestic tourism to the 
GDP for the years 2016-2018 

 

 

 

Table (7): The contribution of the travel and tourism sector to the GDP and 
the volume of spending for both foreign and domestic tourism for the years 
2019-2020 (before and during the pandemic): 

 

Item/value in billion QR riyal 2019 2020 
Contribution of the travel and tourism sector to the 
GDP 

65.1 42.7 

Spending of international tourists  47.9 32.1 
Spending of domestic tourists  11.6 6.9 
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Graph (6): The contribution of the travel and tourism sector to the GDP and 
the volume of spending for both foreign and domestic tourism: 

  

 

Table (8): Change in spending on international and domestic tourism (value 
in billion QR riyal)  

Item 2019 2020 change 
spending on domestic tourism  11.6 6.9 -40.5% 

spending on international tourism  47.9 32.2 -32.8% 

Total 59.5 39.1 -52.2% 

 

Graph (7) Change in spending on international and domestic tourism (value 
in QR billion riyal) 
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e) Features of the tourism sector in H1 2021 
According to the H1 Tourism Performance Summary June 2021, the tourism 
sector features are: 

• Total visitor arrivals were down 82% at the end of H1 2021, in 
comparison to H1 2020. This significant drop comes as a result of the 
very strong arrivals performance in January and February 2020, just 
before border closures in March 2020 in response to the global Covid-19 
pandemic. 

• Due to the lifting of the blockade and visitor entries opening to GCC 
citizens in January 2021, visitation from Saudi nationals and Emiratis 
increased by 9% and 100% respectively between H1 2020 and H1 2021. 
Declines in visitation remained significant amongst the rest of Qatar’s 
top 15 visitor arrival nationalities due to continued restricted 
international entry, with the exception of approved events and necessary 
business activity. 
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• Since the beginning of March 2021, occupancy rates consistently 
outpaced those of 2020. 

• Average occupancy YTD June 2021 grew by 7% in comparison to YTD 
June 2020, while year-to-date, ARR and RevPAR are up 16% and 
24% respectively, in comparison to the same period in 2020. 

Table (9): Accommodation supply (Keys) June 2021 vs. June 2020 

Item June 2020 June 2021 Change 
Deluxe and Standard 
Hotel Apartments 

7150 8020 12.2%  

3-, 2-, & 1-star hotels 2206 2054 -7%  
4-star hotels 5684 6117 -7.6%  
5-star hotels 12789 13497 5.5% 
Total number of room keys 27829 29688 6.7% 

 

Graph (8): Total number of room keys in June 2021vs. June 2020 and 
change rate 
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f) Efforts to develop the tourism sector 

Government actions: 

The State of Qatar has taken several measures to facilitate visa policies and 
procedures, which has made the state an attractive tourist destination 
worldwide. These measures also have placed the country among the most 
competitive tourism markets in the region and the world.  

As a result of these measures, Qatar has become the most open country in the 
Middle East and the 8th most open in the world in terms of visa facilitation. 

The open visa policies adopted by the state allow nationals of more than 80 
countries to enter Qatar visa-free and free-of-charge. They allow benefiting 
from Qatar's privileged location in the middle of the world and the presence of 
Qatar Airways' network of flights that reach to and from more than 180 global 
destinations. 

Recently, Qatar has taken a number of policies and measures to alleviate the 
effects of the pandemic, as follows: 

1. It offers QR75billion in incentives to private sector.  
2. Qatar Central Bank to put in place mechanism to encourage banks to 

postpone loan payments and private sector obligations for six months 
and provide additional liquidity to banks operating in the country. 

3.  Similarly, Qatar Development Bank (QDB) is to postpone the 
instalments for all borrowers for a period of six months. 

4. The government funds are to increase their investments in the stock 
exchange by QR10 billion. 

5. Food and medical goods have been exempted from customs duties for a 
period of six months, provided that this is reflected in the selling price to 
the consumer. 

6. Similarly, hospitality and tourism sector, retail sector, small and medium 
industries sector and commercial complexes have been exempted from 
paying electricity and water fees for a period of six months in exchange 
for providing services and exemptions to tenants. 

7. Logistical areas and small and medium industries have also been 
exempted from rents for a period of six months. 
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Launch of Qatar National Tourism Sector Strategy 2030 

In 2014, the Qatar National Tourism Sector Strategy 2030 (QNTSS 2030) was 
launched in the presence of key dignitaries, stakeholders from both public and 
the private sector. 

The strategy was developed following a nation-wide consultative process. It is 
an integrated effort to advance Qatar’s tourism sector and to ensure the 
country’s sustainable development, in line with objectives of the Qatar 
National Vision 2030. 

QNTSS 2030 envisions positioning Qatar as a world-class hub with deep 
cultural roots, further placing the country on the world tourism map and 
allowing people from around the world to recognise and appreciate what it has 
to offer via its unique culture and heritage. 

As per the strategy, about $5.7 billion will be allocated to cultural tourism, 
urban areas $2.7 billion, and the conference and fairs sector $1.3 billion. 

The total investments as per the strategy are between $ 40 to $45 billion, 
including $11 to $13 billion for tourism-related products, $13 to $16 billion for 
hotels and resorts and $14 to $16 billion for other tourism services. 

The strategy aims to increase the direct contribution of tourism to the state’s 
GDP from QR 19.8 bn in 2016 to QR 41.3bn in 2023 (from 3.5% in 2016 to 
3.8%). It also aims to increase the number of hotel rooms to 62,000 and the 
number of visitors to 7 million. 

 

Incentives and facilities offered by QNTC 

The State of Qatar places special interest in developing the tourism sector, in 
way that makes it a global tourist destination. The Qatar National Tourism 
Council provides support and guidance to help organisers deliver their 
activities and events being held in Qatar. It attracts the best organizers of 
activities from all over the world by offering a range of incentives, as follows: 

• Helping event organizers and meeting all their needs so that they deliver 
their events at the highest standards 

• Allocating financial support to event organizers for each event based on 
case needs and requirements 
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• Establishing connections with Qatar Financial Centre to allow 
international associations and businesses establish local chapters or 
businesses 

• Providing facilities for obtaining visas, and site inspection services for 
events to be held. 

 

QNTC’s Initiatives 

• Opening representative offices for QNTC in the most important tourist 
attractive markets such as the US, UK, France, Italy, Turkey, Russia, 
India, China, and Southeast Asian markets. This comes in conjunction 
with the World Tourism Organization's announcement of Qatar's 
ranking as the most open country in the Middle East and the 8th most 
open in the world in terms of visa facilitation. 

• Enhancing cooperation with the World Tourism Organization in several 
global initiatives. The Council also worked to develop and regulate the 
tourism sector, focusing on the development of the skills and 
competencies of workers in the sector as well as the development of the 
type and content of tourism events and festivals. 

• Strengthening Qatar's position as a destination for global businesses and 
cooperating with partners to attract more conferences and exhibitions to 
the state, as well as supporting local exhibition companies and events 
and providing them with the opportunity to lead the sector 

• Establishing promotional campaigns, in collaboration with the world's 
most important and famous media and tourism platforms, which helped 
in enhancing Qatar's status as a global tourist destination, in addition to 
supporting companies locally with a view to promoting tourism 
experience and service development, and globally with a view to 
increasing the number of visitors and benefiting from global experiences 
in this regard. 

• Continuous support for infrastructure, human resources, laws, and 
legislations regulating the sector's work, organising the hospitality 
sector's work mechanism, developing the skills of tour guides, and 
developing sub-sectors of the sector such as marine tourism, conference 
tourism, business and sports tourism. 
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• Organizing tourism events, such as festivals and tourism events, which 
support the council’s work aiming to develop the tourism sector and 
diversify local events, in addition to supporting economic sectors such as 
retail, hospitality, food and beverages. These festivals support 
entrepreneurs and owners of home businesses to develop and promote 
their products in such events. 

• QNTC provided inclusive services to potential investors and informed 
them on opportunities available in the tourism sector in Qatar by 
providing information on potential projects and coordinating between 
potential investors and relevant public and private partners. 

• Promoting tourism in Qatar through partnerships with major tourism 
companies and agencies around the world, such as Costa Cruise and 
AIDA Cruise, the leading cruise tourism companies, China's Ctrip, DER 
Touristik which operates in German speaking markets, and Alpitour 
group in the Italian market. 

• QNTC has recently announced the launch of its immersive Visit Qatar 
mobile app. Part of its wider digital transformation strategy, the first-of-
its-kind app uses innovative capabilities which harness data to deliver 
tailored experiences to users. Designed as a user-centric digital travel 
companion, the app allows users to discover Qatar’s hotels, activities, 
and unique attractions.   

• It also launched several online campaigns on the largest search engines 
and booking sites such as the Chinese Qunar.com, Booking.com and 
TripAdvisor. 

• Hosting induction trips for tourism experts, travel agents, journalists, 
and social influencers from various target tourism markets, as well as 
participating in major international fairs and conferences and 
strengthening Qatar's presence in these international forums such as the 
World Travel Market in London, IMEX Frankfurt and the International 
Tourism Exchange in Berlin. 

• Enhancing the private sector’s contribution to tourism investments, 
given that the Qatar tourism sector is a growing industry that has 
succeeded, in a short period of time, to play an effective role in achieving 
the aspired economic diversification, contributing to the GDP, and 
creating tremendous investment opportunities. There are a plenty of 
investment opportunities in Qatar’s tourism sector such as services for 
business events, culture and heritage, desert safari services, food, health 
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and well-being, free and leisure activities, sports, and recreation, 
organizing tours, tourist accommodation, and transportation services. 

• All these initiatives and efforts have contributed to increasing the 
number of tourists by 38% between 2016 and 2019, and hotel 
reservations from 4.97 million nights in 2016 to 5.38 million nights in 
2018. This reflected on the number of visitors to Qatar museums which 
grew from 477,000 in 2016 to 597,000 in 2019. According to the 
UNWTO, Qatar’s tourism sector generated $5.6 billion in 2018. 
 

g) The role of Qatar Chamber in developing the 
tourism sector 

Qatar Chamber, as a representative of the private sector and through its 
Tourism Committee, plays an important and active role in stimulating 
domestic tourism by encouraging the private sector to make a greater effort to 
support and develop the sector amid recent challenges. It also encourages the 
private sector to establish tourist projects and hotel accommodation facilities in 
various ratings to make the FIFA World Cup 2022 a great success. 

The Chamber further works through the committee to find solutions for 
obstacles facing the sector, especially in view of the repercussions of the Covid-
19 pandemic, by finding appropriate solutions and mechanisms, as well as by 
promoting investment opportunities in the sector through the Chamber's 
website or by publishing them through the Chamber’s magazine and other 
possible means. 

h) The most important investment opportunities in 
the tourism sector 

The Qatari tourism sector offers a myriad of investment opportunities in 
various areas such as establishing new hotels in different ratings to suit all 
visitors and guests, in addition to investing in various entertainment and 
tourism projects and mall sector. 

Moreover, there are significant opportunities in SMEs related to the tourism 
sector, which are innovative projects that generate lucrative profits for 
investors.  
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The tourism sector also offers opportunities in business event services, culture 
and heritage, desert safari services, food, health and well-being, entertainment 
activities, sports, recreation, organizing tourist tours and accommodation, and 
transportation services. 

 

Fourth: Challenges & obstacles facing the tourism 
sector in Qatar 
Although the Qatari tourism sector has witnessed significant development over 
the past few years, there are some obstacles still facing the sector, as follows: 

1. Lack of infrastructure, as the sector still requires many hotels and hotel 
rooms to meet the increasing demand from the large number of tourist 
delegations. 

2. Lack of tourist resorts in Qatar, as it is one of the preferred global 
destinations for all nationalities. Therefore, it is necessary to work on 
increasing these resorts in the future to provide comfortable 
accommodation for all tourist delegations and offer distinguished tourist 
services. 

3. Lack of qualification of the Qatari coastline, which stretches to 600 km 
long, in establishing qualified tourist beaches to attract the largest 
possible number of tourists, given that beach tourism is widely accepted 
by all nationalities, especially Europeans. 

4. Lack of training, skills, technical capabilities, and sufficient qualified 
human resources. 

5.  Ineffectiveness of marketing and advertising networks to promote the 
tourism product. 

6.  Lack of studies and research related to the tourism sector. 
7. Complicated and long procedures for the cruise ships that carry tourist 

delegations, which leads to the delay of these delegations. 
8. Absence of tourist guides approved by the official tourism authorities. 
9. Inability of the tourism product to be stored, as in many industries, as it 

is related to seasons in most cases, which leads to the instability of 
operation levels in the tourism industry. 

10. The tourism industry was affected by the factors of travel prices, 
tourist services and the income level of individuals in general, and this 
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was affected by the global crises that negatively impact this type of 
activities. 

11. The high prices of hotel accommodation prices in many resorts 
due to the health requirements related to the pandemic. 

12. Expensive flights and services rates in some hotels, which 
negatively affect domestic tourism. 

13. The most important and most prominent challenges facing the 
tourism sector in the world in general and the Qatari tourism sector in 
particular is the emergence of the so-called ‘eco-tourism’, which is a 
relatively recent term and refers a new type of tourism which is eco-
friendly. It means traveling to natural areas that have not been polluted 
and their natural balance has not been disturbed, in order to enjoy their 
scenery, plants, wild animals and civilizations in the past and present. 

 

Fifth: Suggestions & Recommendations  

a. Suggestions 

The following are some suggestions and views to further develop the tourism 
sector in Qatar: 

1. Develop new tourism products away from hotels and resorts, with the aim 
of developing and providing an integrated tourism system that supports 
domestic tourism and attracts foreign visitors. 

2. Work to attract new investments in the sector, which supports and 
accelerates its recovery from the repercussions of the Covid-19 crisis, 
especially with the expectations of increased occupancy in light of the 
opening of many projects and major shopping centers in the country during 
the coming period in conjunction with host of the 2022 World Cup. 

3. Develop statistics and indicators related to the tourism sector and exchange 
data and statistical information between the concerned authorities in the 
country. 

4. Take advantage of the experiences of some successful countries in the field 
of tourism, exchange expertise and highlight the importance of cooperation 
at the regional and international levels, especially in joint tourism 
promotion efforts. 
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b. Recommendations 
 

1. Benefit from the international experiments in developing a short-term 
action plan to mitigate and reduce the impact of the Covid-19 pandemic on 
the tourism sector. The plan includes two connected phases; the first 
focuses on reducing the impact of Covid-19 and relaunching tourism 
activities after easing travel restrictions and social distancing, while the 
second focuses on preparing a comprehensive plan to revive the tourism 
sector. The proposed action plan should benefit from the EU experiment 
which includes a strategy for recovery and work on finding appropriate 
mechanisms to remove travel obstacles between member states. Also, it 
should make use of the Singaporean model, which includes two initiatives; 
the first included developing a marketing partnership program that aimed 
to enhance and encourage cooperation between stakeholders in the 
country's tourism sector, while the second entitative provided the necessary 
finance program for marketing costs and cooperation between relevant 
institutions. In addition, the Singaporean model included the launch of 
Stories Content Fund to encourage tourism firms, content creators and 
individuals to craft authentic Singapore stories to inspire tourist visitation. 

2. Promote tourism in open spaces, such as geographical tourism, eco-
tourism, safari tourism, rural tourism, and adventure tourism. 

3. Reaffirm the commitment in the application of precautionary measures 
inside accommodation, cafeterias, and restaurants in accordance with the 
requirements of the World Health Organization in cooperation with the 
World Tourism Organization. 

4.  Use beaches and sea water for swimming and recreational activities 
instead of using swimming pools. 

5. Encourage domestic tourism, as there are many Arab countries such as 
Egypt and Tunisia that depend on this type of tourism. 

6. Encourage low-cost aviation to attract larger numbers of tourists from the 
main and promising markets. 




