
 
 

1 

Lampiran 3 
 

 

 

Virtual Exhibition 
“CREATIVE ECONOMY FOR SUSTAINABLE DEVELOPMENT: LET’S CONNECT!” 

 
SIDE EVENT- HIGH-LEVEL POLITICAL FORUM ON SUSTAINABLE DEVELOPMENT 

under the auspices of UN ECOSOC 
 

Friday to Sunday, 9 - 11 July 2021 
 

Organized by: 
 

GOVERNMENT OF THE REPUBLIC OF INDONESIA 
 

CONCEPT NOTE  
 
 
A. Background 
 
1. Creative economy, as stated in the “International Year of Creative Economy for 

Sustainable Development 2021” (A/RES/74/198), has contributed to the achievement of 
sustainable development in the economic, social, and environmental area. Many studies 
have shown that creative economy has fostered economic growth and innovation, 
eradicated poverty, created full and productive employment as well as decent work for 
all, improved the quality of life and empowerment of women and young people, and 
reduced inequality within and among countries. 

 
2. We believe that the spirit of inclusivity of the creative economy is pertinent to pave the 

way for establishing a resilient society that will not only respond to disruption and crisis, 
but also bring the system back into balance by providing solutions for a better state to 
achieve sustainable development. 
 

3. During the COVID-19 pandemic, most of the businesses under the creative economy 
sector that have successfully survived are the ones that have adapted and transformed 
their business using digital technology, from the creative process, production until the 
products or services delivered to consumers. But unfortunately, most of the creative 
actors and businesses are still struggling in facing enormous challenges. The creative 
economy in most developing countries and LDCs will need greater efforts in overcoming 
the challenges since limited resources and the digital gap are still barriers in 
development. 

 
4. Micro, Small and Medium Enterprises (MSMEs), as the biggest part of the value chain in 

the creative economy, has been hit hard by the pandemic. There are some Indonesia’s 
MSMEs that have quickly adapted to the situation while upholding the principles of 
sustainability and taken an active role in promoting sustainable development at the 
grassroots level. Given their contributions to the achievement of SDGs, their 
experiences and best practices in their respective fields are inspiring and essential to be 
shared to the public. 
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5. The efforts made by the government, community, academics, MSMEs, and the media 
(Pentahelix) to build back the creative economy sectors should be acknowledged and 
heard. It is time to make a wider public aware of the initiatives in order to gain public 
support. A strong public support will allow the program’s sustainability that in turn, bring 
a positive impact to the community of the people.  

 
6. Indonesia believes that the virtual exhibition will serve as a platform to connect 

pentahelix worldwide, enable them to share opportunities and best practices, and 
empower them to express their voices and needs for a creative economy to be inclusive, 
resilient and contributing to the sustainable development. 

 
7. The UNGA Resolution A/RES/74/198 has mandated an appropriate observation of the 

International Year to raise awareness, promote cooperation and networking, encourage 
the sharing of best practices and experiences, enhance human resource capacity and 
promote an enabling environment at all levels as well as tackle the challenges of 
creative economy; 

 

B. Objective 
 
Align with the objective of HLPF 2021, one of them is focus on SDGs 8 in which to 
promote sustained, inclusive and sustainable economic growth, full and productive 
employment and decent work for all, Indonesia has proposed to held the Virtual 
Exhibition “Inclusive Creative Economy For Sustainable Development: Let’s Connect!” 
 
The objectives of the event are: 
1. To generate and strengthen economic growth as well as expediting post-pandemic 

global recovery by promoting inclusive creative economy; 
 

2. To serve as a multi-stakeholder platform of the creative economy sector so that they 
are able to connect and share best practices, to enhance cooperation and 
collaborate for a more resilient creative economy sector; 

 
3. To increase multi stakeholder’s active participation in observing International Year of 

Creative Economy for Sustainable Development 2021. 
 
C. Arrangement 

 
Proposes Date 
Friday to Sunday, 9 - 11 July 2021  

 
30 Booths 
 
There will be 30 booths which will be filled by government, community, academics, 
MSMEs, and the media (penta-helix) form UN Member Countries and International 
Organizations stated in the UN GA Resolution 74/198 (UNCTAD, UNESCO, UNDP, 
ILO, UNOSSC, WIPO, and FAO) + ASEAN. The booths allocation will take in to 
consideration of the regional representative and development level of tenant. 

 
In each booth there are features that can be used by the tenant so that public can 
connect and explore more about the institution. The features are as follows: 
a. 4 Posters; 
b. e- Book; 
c. Online Chat (Enable live interaction between tenant and visitors); 
d. Video.  
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The Aspiration Hall 
 
The Aspiration Hall will connect voices of penta-helix and related International 
Organizations, in the area of: 
 
i) The impact of COVID-19 on the ceative economy; 
ii) Things that have been done to rejuvenate the creative industry; 
iii)  Policy recommendation for a thriving creative economy. 

 
The Reach Out Hall 
 
The Reach Out Hall will provide opportunities for pehelix and related International 
Organization to offer opportunities for assistance, cooperation, and partnership in 
creative economy. 
 
Media Outreach  
 
Indonesia will promote the virtual exhibition to increase public active participation through 
all types of media including press release and interviews as well as promotional outlets. 
 
Questionnaires 
 
During and after the event there will be 3 different set of questioners distributed. The 
questioners will be designed to measures the overall benefit from i) the booth tenant, ii) 
pentahelix who participate at the reach out hall, and iii) General Public Participation. 
 

D. Output 
 
1. The booths can facilitate a broader connection and networking between multi 

stakeholders in creative economy; 
2. The Aspiration Hall can facilitate various recommendation inputs from the 

stakeholders for the development of creative industry’s policies; 
3. The Reach Out Hall can facilitate endless possibility for creative sectors MSMEs in 

business expansion and further collaborations. 
 

E. Stakeholders 
 
1. Government of UN Member States; 
2. International Organizations stated in the UN GA Resolution 76/198; 
3. Community: Creative Scenes, Creative Hubs; 
4. Academics; 
5. Creative Economy related MSMEs which as contribute to the Sustainable 

Development; 
6. Media; 
7. General Public. 

 
F. Information 

 
For further inquiries, please kindly contact Directorate for Trade, Commodity, and 
Intellectual Property, Ministry of Foreign Affairs of the Republic of Indonesia via              
Ms. Gadis Ranty (email: gadis.ranty@kemlu.go.id or phone: +62 813 1134 9528). 


